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5G loT Business Dept.

Executive Director and Global Head of 5G*loT Business Head of Social Innovation
Board Member of NTT DOCOMO Overseas Branches Responsible for Al and digital marketing A
Responsible for global enterprise solutions services including ecobuy )
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DOCOMO in the NTT Group

O) NTT

telephone Corporation
(Holding Company)

Nippon Telegraph and | |

Operating revenue :$113.3b
(Consolidated)

Operating income : ¢14.9p

(Consolidated)

No. of employees : 296,500
No. of subsidiaries : 979

Main business

|
| Operating revenue : S 44.3 bil Telecor.nmuni.cation business
| . ; $ 8.1 bil Smart life business
Mobile dscomo Operatlng Income . 2,7500 Corporate business
: communications No. of empl_oyee_s 97
] business No. of subsidiaries :
@ Operating revenue : 2297'13“
® NTTEAST Operating Income 56,.650 Regional communication
Regional Business( FTTH, other
communications ® NTTWEST NO' Of empl_oyee_s 45 services)
business No. of subsidiaries :
z . $21.0 bil
® NTT (Global 0p Operat!ng !‘even ue . 21.0 biII
Long distance and (NTT I.td.)CO) Operatlng INCOMe ° 51,500
international _— No. of emp|oyees 387
i i NT T Communications R .
COMT oS ® e No. of subsidiaries :
NTT H S 21.6 bil
NTT.Inc. Operatlng revenue : &1 2 bil Networ!< system services,
NTTDaTa Operating income 132.250 ?L/;Ece)lr;:cli:tgefratlon, etc., (EPR,ICT
commu:if:ations No. of empl.oyee.s -
business No. of subsidiaries :
Other group companies Operating revenue . 515.3 bil Real estate, finance
) ) _$0.91bil Construction
Operatlng Income . 28,600 /electric power, system
(®) NTTUrban Solutions No. of employees 133 development, etc.

Other businesses

No. of subsidiaries :




Snapshot of NTT DOCOMO
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NTT DOCOMO and SDGs

NTT DOCOMO not only provides Mobile-ICT solutions, but also contributes to development of sustainable society

We strive to make positive impact in the area of sustainable development goals: Responsible Consumption and Production
which includes Food Loss & Waste

oI EEEEEEEEEEESR

12 S

O

‘-IIIIIIIII.

QpeEEEEEER®

.IIIIIIIIIIIIIII’

SUSTAINABLE
DEVELOPMENT

GOALS



ESG for Companies

ESG initiatives by companies have attracted attention as a new measure of investment value. Efforts to reduce food waste
are attracting attention as an approach to ESG and we believe eco-buy can play an instrumental role

E

Environment

ESG investment

Investors: ]

Companies:
business opportunities investment opportunities
Returns
1 Ban
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8 St 10 2 l.. Investment
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Consumer awareness of SDGs on the rise

SDGs that consumers are interested in/ want Consumer awareness of purchasing at retailers
companies to address working to reduce food waste

1st Reduce FWL Want to buy 86.4%

¥ interested in 34.9% Want to buy 39.4%
want companies to address 30.4% Would rather buy 47.0%
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Food Loss and Waste in Japan

There is 6.0 million tons of food loss and waste each year in Japan. This figure is on a downward trend, particularly for
food loss at home.

Home
Manufacturing 1.3 1.2 1.2
Food-Service 13 1.2 r

Industry

Food Retailer 0.7 0.7 0.7

Food
0.2 0.2 0.2

Wholesaler
Total 6.4 6.1 6

X1 : https://www.maff.go.jp/j/press/shokusan/kankyoi/attach/pdf/210427-4.pdf the amount of food loss generated in million tons



Target of ecobuy

ecobuy targets food loss reduction at food retailer.

eco u ._Target 1.2 1.2 002
manufacturer food wholesaler food-service
industry
®

0.7 2.7

food home
retailer

APEC-FLOWS Definition (1)
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Handling & Storage Processing & Distribution &
Packaging Market
X1 : APEC-FLOWS <http://apec-flows.ntu.edu.tw/definitionmethodology.aspx>
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What is ecobuy?

ecobuy is a digital application that motivates a consumer to be part of FLW reduction program by

awarding points

Reward Points

Consumer
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< Policy

Promotion

< Strategy

Government
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Manufacturer
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Earning ecobuy reward points

ecobuy reward points are awarded to consumers who buy products nearing expiration date
Retailers have the freedom of product selection criteria

é A e ~
EcoBuy
Notification
Roast Ham Expiry Date
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How to Earn EcoBuy Reward Points

Consumers buy ecobuy applicable products upload images of receipt

Upload images of Receipt

=R E50910:00-21:00

ZO%OFF recei pt TEL 000-0000-0000
EZIA ¥100
ecobuy ' [ c—#—%%[é 20% é%;a |
X4E51E  20%
Y200
Simple operation s s
HWY ¥1,100
s8Y ¥50

Verification

Receipt

e‘war.u oo 2
TEL 000 oo

KEBlA  20% -20F)

5 20% -10F3

« w=  Upload receipt

WY ¥1,100
H89Y ¥50

RewEaC %B:zints eco\%..r
Consumer dOCOmO




How to Use EcoBuy Reward Points

Consumers use EcoBuy reward points to exchange with NTT DOCOMO’s d-POINT or other points

Consumer

EcoBuy
Reward Points

¢

Other Reward

~“docomo

Programs
/
OR Iq}
deoint | | Edy | 7% T
P >  roia
PayPal and many more...
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Food waste reduction mobile platform

EcoBuy aims for the society that consumers voluntarily buy products nearing expiration dates
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Benefits of introducing ecobuy for companies

Implement measures at stores
that are most familiar to consumers

SUSTAINABLE NIMIIII
Make the company's GOALS QO

efforts appealing
creating a virtuous cycle \
Deliver to target

with push function Consumers Want to Buy at Retailers Working to
Reduce Food waste

Attract socially

_ < __ @ Achieving a reduction in store waste
conscious consumers @) ~

through active



Bringing retailers efforts to the forefront
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REPONSBE |
SUSTAINABLE ZW
DEVELOPMENT
| GOALS CX )

1
Dedicated wagons are installed to effectively

communicate the SDGs to consumers.
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Ecobuy products are also
displayed in regular section.
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Push Notifications

ecobuy attract socially conscious consumers by 2way push function

From Store From docomo
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*Disseminating promotional information -Reach 13 million users
to ecobuy members.

-No maximum number of notifications *Deliver targeted notifications



docomo

ecobuy Roadmap

Future Prospect



ecobuy concierge service

Notification

Have you contributed
to Food Loss?
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Yes Display thank you message

Thank you !

Display the recipe
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Seamless User Experience

ecobuy will be interoperable with cashier terminal at the Point of Sale (PoS)

Hassle free =_'__'n-. = ‘ -Jf_
operation
AA CAAAALAL
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SDGs portal with ecobuy

By introducing various SDGs initiatives (site apps) recommended by DOCOMO, users can participate in initiatives easily.

docomo Points are awarded according to the activities, which
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motivates users to continue their activities.

Transition to each dedicated application and page

~

Energy
saving

A
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ecobuy and SDGs for Smart cities

New Technology Awareness Reform

SUSTAINABLE
DEVELOPMENT

\B

NTT

Artificial Intelligence, o c o m o - ®
M

Edge Computing, loT,
D’s SDGs CLUB > -
XR, Cloud 'l‘.‘~

5G Solutions\ @0 w
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Globalization of ecobuy with ecosystem partners
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Reference 2030 Roadmap

Framework for a whole of systems approach to deliver food security

INNOVATION

Innovative approaches adopted to deliver food security in the APEC Region

o Public Private
roductivity Partnerships

mitigate climate change _ .
leverage the public—private

sector partnership to

increase participation in
food systems by pursuing
inclusive policies and
opportunities

improve the productivity
and efficiency of the
regional food system

impacts, minimise
cnmiranimentally haimdal achieve food security inthe
policies and support a APEC region

Ereen recovery

SMART GOALS and IMPLEMENTATION

Specific and succinct goals implemented to achieve food security in the APEC region

@ Ecobuy will reform the awareness of food loss to the mass and industry verticals
@ DOCOMO is committed to addressing social issues in order to achieve the SDGs

3 DOCOMO will be a bridge between local governments and companies
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Contact: Yuta Kikuzaki(NTTdocomo,INC)
ecobuy-flw-ml@nttdocomo.com
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